
It’s All About Economic Recovery
Toolkit for Successful Communications

“How states respond to the economic recovery will set the tone 
for the upcoming authorization.”  

That’s the mantra we’re hearing repeated in the halls and committee rooms of Congress during the 
past few months.  

We already know that state departments of transportation are scrambling to demonstrate that the 
$49 billion allocated for transportation in the economic recovery act will be put to work quickly and 
effectively to get America back on its feet. A critical element is to ensure that the public and the 
Congress see and understand what is being achieved in their communities.

Communicate with Your Members of Congress

• Keep your congressional delegations regularly informed of your progress on your recovery proj-
ects. Include your Members’ press secretaries on your media mailing lists so they have the latest 
information. 

• Identify interesting or unusual projects that might be worth a visit from the president, U.S. DOT 
secretary or other key congressional representatives and notify AASHTO so we can bring them to 
their attention. Remember, they want to see great projects, too!

• Invite your Members of Congress to take part in ground-
breakings, project tours and other media events that you 
can arrange. (See Recess Calendar.)

• Hold media events with Members at construction sites 
and also at local “mom and pop” luncheonettes, hardware 
stores, and small manufacturing plants that may also be 
benefi ting from the recovery projects.

• AASHTO will be distributing news clips highlighting re-
covery efforts to Hill transportation committee staff each 
week; feel free to distribute this e-mail to anyone on your 
lists.

(continued on back)

• April 6–19

• May 25–31

• June 29–July 5

* Tentative Through July

2009 Congressional 

Recess Calendar*

http://www.tinyurl.com/recovery-yes-we-are



Share Your Great Ideas

Just as states are sharing information on expediting projects, public information offi cers can share 
ideas and successes on communicating news about their projects.  A limited access “Press Secre-
tary” section of the AASHTO Public Affairs Subcommittee is available for this purpose. Please visit 
http://www.tinyurl.com/public-affairs-ntpaw.

Make the AASHTO Connection 

• Provide information on state projects to be included in the 
weekly AASHTO Journal and in media releases.

• AASHTO’s recovery website, 
http://www.tinyurl.com/recovery-yes-we-are, highlights one 
state project each week and will continue to add links and other 
information.

• Through its State-to-State Video channel, TransportationTV will showcase state videos of works in 
progress, interviews or other video materials. Contact Tony Dorsey, tdorsey@aashto.org or 
202-624-3690 for information.

• AASHTO has prepared Recovery Talking Points and a PowerPoint that can be customized by 
state offi cials, linking the states’ response to the authorization effort still ahead.

Make It Visual, Factual, and Visible

• Publicize your economic recovery projects, from launch through completion.
• Use photos, videos, your website and local television news shows or cable to show community 

progress.
• Seek out speaking opportunities to let the business community and others know of your recovery 

program; be sure to include reports of jobs created as talking points in all your speaking engage-
ments.

• Build a website and keep it current; link to AASHTO’s Economic Recovery site for a national focus 
at: http://www.tinyurl.com/recovery-yes-we-are.

• AASHTO will spotlight one state project each week, so be sure to share your stories with AASHTO 
so we can help bring you national attention.

Contacts

Sherry Conway Appel, Campaign Manager, sappel@aashto.org, 202-624-7827
Tony Dorsey, TransportationTV, tdorsey@aashto.org, 202-624-3690
David Dubov, Website Manager, ddubov@aashto.org, 202-624-3679
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